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ABSTRACT
Mobile devices such as the BlackBerry Smartphone are widely used in UAE but mainly for voice and text messaging. Very few applications are available that are customized to the UAE market, such as an application that allows users to use their mobile devices to search for deals on consumer electronic products for example that are available at local hypermarkets. Such an application would save customers time and money as they don’t have to drive on congested streets for comparison shopping at several shops; they could do that from the comfort of their homes. 

To address this issue, we present the design and development of an end-to-end mobile application that enables customers to use their mobile devices to browse for such products and available offers from several local hypermarkets. The application communicates with a database-driven website that allows companies to register, create accounts and upload their offers. We’ll also present a business model for making this idea commercially viable. Figure1 depicts a high level architectural diagram of the proposed solution.
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Figure 1: Architectural diagram of the proposed solution

The software technologies used to implement the proposed solution include Apache Web Server, MySQL, and PHP. The mobile application is developed to run on the BlackBerry smartphone, but we plan to make the application available for other mobile devices.

In order to make an application such as the one we have presented here commercially viable, we need to design a business model. Our business model is simple: vendors must pay a fee in order to advertise their offers, and users will be able to browse and search for such offers free of charge. Another source of revenue includes advertising on the website responsible for maintaining the offers database. We also plan to allow customers to advertise second-hands products for sale in which they will be able to do that for free unless they want their products to show on the first page.
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